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Arts Council England
Area Profile Report - Information and Order Form

Arts Council England commissioned CACI to create a system for the production of Area Profile Reports (APRs) for drive time or other defined areas such as radial distance or local authority boundary. The purpose of the reports is to assist funded clients in marketing planning. The information used in the reports is derived from CACI population data, BMRB International’s Target Group Index survey and the 2001 Census, covering: 

· Population (total and 15+)

· Sex

· Age

· Social grade

· Ethnic group

· Disability

· Economic activity

· Occupation

· Qualifications

· Number of households

· Dependents

· Car/van ownership

· Arts/museum attendance

· Newspaper readership

· Internet usage

· ACORN categories and groups

· ACE Arts Audiences: Insight segmentation

APRs are available to the following organisations:
· Not-for-profit organisations operating in the arts and cultural sector

· Organisations which receive funding from the Arts Council England

· Venues that receive work from funded clients of the Arts Council England

· Local authorities for arts development purposes
Organisations meeting the above criteria are entitled to three APRs per year free of charge, with additional reports being charged at £25 + VAT per report.  APRs are also available for museums that receive funding from the MLA or a local authority, at the rate of £25 per report.
In making this formal request for an Area Profile Report the applicant agrees to two conditions:
1. In any use of the data its source must be made clear

2. The data is for the sole use of the applicant organisation and must not be passed on to any other organisation - with the exception of touring companies/visiting orchestras and receiving venues sharing it.
The applicant organisation confirms acceptance of the two conditions above for receiving and using the data.
For more information about Area Profile Reports, please visit our website or contact the Audiences London research team on 020 7407 4625.
Order Form

Please complete all fields on this form and return to research@audienceslondon.org or fax it to us on 
020 7407 4714.

	Area1 to profile
	Base2 for comparison

	
	

	
	

	
	


1 The area for which you want profile data.  This can be an existing area (country, region, county/UA, London borough, district/council area, ward, postal district, postal area or postal sector) or an area based on drive time, drive distance or straight-line distance from a postcode.
2 On your report, you will receive information for the area you requested, and also an indication of how this area compares to a larger area, or base. This would typically be either the region in which your area sits, or Great Britain as a whole. 

	Name of applicant
	

	Post held
	

	Name of organisation
	

	Address of organisation
	

	
	

	
	

	Postcode
	

	Telephone
	

	Email address
	


Does your organisation operate in the arts or cultural sector? Yes / No
Is your organisation not-for-profit? Yes / No
Is your organisation a Local Authority? Yes / No
From which of the following does your organisation (and/or those you receive work from) receive regular funding? (Please highlight as appropriate)
· Arts Council England
· Scottish Arts Council
· Arts Council of Wales

· MLA

· Other funding body – which?_____________________
· None
Your Area Profile Report will be returned to the email address given above within 10 working days of receipt of this form.
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